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Although social media use is high among Gen-
eration Z, you may be surprised to learn it’s 

not quite ubiquitous just yet. In fact, an April 2018 
report by Common Sense Media and GfK found 
that “only” 81% of youth ages 13 to 17 have ever 
used social media. This figure is in line with other 
research: a December 2016 survey by the Associ-
ated Press (AP) and the National Opinion Research 
Center (NORC) found that 88% of 13 to 17 youth 
with access to a smart phone use social media. Hill 
Holiday found that 91% of Gen Z adults age 18 to 
24 use social media in their December 2017 sur-
vey. Another survey in 2018 by the Pew Research 
Center and NORC found that 97% of teens age 13 
to 17 use at least one social media site. However, 
the survey took a broad definition of “social media,” 
including both YouTube and Reddit in their list of 
options (neither is considered a traditional social 
media platform in the same way that, say, Insta-
gram, Snapchat, or Facebook are).

More surprising still may be that the percentage 
of youth using social media hasn’t changed much 
in recent years. In Common Sense Media’s 2012 
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Usage: 81%
Source: Common Sense Media 
and GfK
Ages Surveyed: 13-17
Details: Asked if “ever use” 
social media.

Usage: 88%
Source: AP and NORC
Ages Surveyed: 13-17
Details: Population was teens 
with access to smart phone. 
Asked if “use” social media on 
smart phone.

Usage: 91%
Source: Hill Holiday
Ages Surveyed: 18-24
Details: Usage of at least one 
social media site; specific 
details unknown.

Usage: 97%
Source: Pew Research Center 
and NORC
Ages Surveyed: 13-17
Details: Asked if “ever use” one 
or more of seven specific social 
media platforms; only 3% did 
not use any. Note that YouTube 
and Reddit were include in list, 
though many do not consider 
them social media sites per se.

Estimates of Generation Z Social Media Usage
Estimates of social media usage depend on the survey, but since 
2016 estimates have been consistently high, ranging from 81% to 
97%. Differences in usage estimates can be due to survey methodol-
ogy and quality, question wording, ages surveyed, and year of survey.

Change in percentage of teens 
using popular social media 
platforms (2014 - 2018)
The major players in social media have stayed 
relatively constant over the past four years. How-
ever, the percentage of 13 to 17 year-olds report-
ing usage has changed drastically, especially 
among Facebook, Instagram, and Snapchat. Note 
that YouTube was not included in the 2014 survey.
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Source (2014): Pew Research Center and Gfk Group; Survey 
Name: Teens, Social Media & Technology 2015; Gen Z Ages: 
13-17; Sample Size: 1,060; Date: September and October, 
2014 and February and March, 2015.

Source (2018): Pew Research Center and the National 
Opinion Research Center (NORC); Survey Name: Teens, 
Social Media and Technology 2018; Gen Z Ages: 13-17; 
Sample Size: 743; Date: March and April 2018.

survey of youth, the same percentage reported 
using social media as in their 2018 survey. What 
has increased is the frequency of usage.

Common Sense Media’s April 2018 survey found 
that nearly 4 in 10 teens age 13 to 17 use social 
media multiple times an hour. Half of Gen Z adults 
age 18 to 24 report being on social media almost 
constantly according to Hill Holiday’s December 
2017 survey. In May of 2018 video ad-creation 
platform VidMob asked youth 16 to 24 which 
three apps they were most likely to open first on 
their smart phone. The top responses were Snap-
chat, Instagram, and Facebook.

The preferred social media platforms have also 
changed. Facebook has declined drastically while 
Snapchat and Instagram are on the rise. YouTube, 
although not always considered a social media 
platform, is extremely popular among youth. All 
four of these platforms along with Twitter are 
examined in-depth in upcoming reports by The 
Research.

It’s also clear that social media is an integral part of 
Gen Z life. More than half believe that social media 
will have the biggest impact on their life out of 
a list of topics that included technology and cy-
ber-bullying. Hill Holiday’s survey of 18 to 24 year 
olds found that half agreed with the statement that 
social media blends together with other ways in 
which they interact with friends and find content. 
We Are Gen Z in collaboration with Sensis and 
ThinkNow Research surveyed Gen Z and found 
that 58% agreed that social media helped them 
express themselves and 13% would rather hang 
out with their friends online than in person. In the 
March 2017 Awesomeness survey of 13 to 19 year 
olds, 41% reported meeting up with someone they 
first met online, while in their July 2017 survey of 
13 to 17 year olds 65% reported having real life in-
teractions with friends they met online. The Center 
for Generational Kinetics found that 46% of Gen Z 
follows 10 or more influencers on social media.

The overall effects of social media on Generation Z 
are complex. Surveys of youth have found that so-
cial media can make them feel lonely or depressed. 
Recent research published in peer-reviewed ac-
ademic journals has found that social media may 
contribute to unwanted sexual exposure and body 
image concerns. In addition, exposure to alco-
hol- and smoking-related material on social media 
is correlated with an increase in those behaviors 
(though more research is needed to clearly deter-
mine causation).

Social media addiction is also a common concern. 
In 2015, CNN ran the results of a two-year youth 
investigation that culminated in a startling 45-min-
ute special report about teen youth called #Be-
ing13. Teens shared stories of checking social me-
dia more than 100 times a day. Others noted that 
they sometimes took 100 to 200 selfies to get the 
perfect picture to post on Instagram. While behav-
ior like this may be an extreme case of social media 
use, it does underscore the fear that many parents 
harbor about possible social media addiction.

Recently some articles have identified the possibly  
addictive nature of “streaks,” gamified social media 
badges that encourage consistent use of the plat-
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form. Streaks are handled in an insert focused on 
gamification that appears later in this report.

It is important to note that neither general Internet 
addiction nor social media addiction specifically are 
currently recognized by the Diagnostic and Statis-
tical Manual of Mental Disorders DSM-5). This two-
page brief by the American Psychiatric Association 
outlines the current DSM-5 addiction behaviors 
(note that clicking on the link will download the 
PDF to your computer). However, a number of 
screening assessments have been developed to di-
agnose social media addiction and researchers are 
actively debating the validity and severity of social 
media addiction, its characteristics, and possible 
treatments. “Online Social Network Site Addiction: 
A Comprehensive Review,” which appeared in the 
June 2015 volume of Current Addiction Reports 
gives a good overview of the multi-faceted de-
bates related to social media addiction.

There was also some evidence contradicting social 
media addiction in the surveys we reviewed. For 
example, marketing communications firm Future-
Cast asked teens age 15 to 19 in January of 2017 
to rank topics that were most important in their 
lives. Social media ranked 11 out of 15 behind 

topics such as grades in school (the most popular 
selection), hanging out with friends, and pets. In 
the AP and NORC survey of the 8% of teens that 
have wanted to take a break, but haven’t, only 7% 
identified the reason as being addiction to social 
media.

There is also substantial evidence of the positive 
power of social media. Research, again in peer-re-
viewed journals, has found that social media cam-
paigns might help improve nutrition, reduce smok-
ing, and increase contraceptive use. Here again, 
however, more research is needed to confirm 
these results.

Two journal articles in particular highlight the 
mixed findings on social media effects: “Youth 
Social Media Use and Health Outcomes: #dig-
gingdeeper” a two-page editorial in the February, 
2019 edition of the Journal of Adolescent Health, is 
a good overview of the current state of research 
on both the positive and negative health effects 
of social media on youth, while “Social Network-
ing Sites, Depression, and Anxiety: A Systematic 
Review” appearing in the Fall issue of JMIR Mental 
Health examined 70 previous studies on social me-
dia and mental health.

The JMIR Mental Health article highlights the nega-
tive effects of social media on those more prone to 
anxiety or depression. This also comes through in 
some of the surveys cited later in this report.

Regardless of the actual effects, Gen Z self-report-
ed perceptions of social media are quite positive 
overall. Teens cite specific negative issues such as 
pressure to get likes or comments or feeling bul-
lied, but the overall results indicate that the pros 
far outweigh the cons. A 2018 Pew Research Cen-
ter and National Opinion Research Center (NORC) 
survey of 13 to 17 year olds found that more teens 
feel social media has a mostly positive effect than 
a mostly negative effect (the plurality of teens felt 
the effect was neither positive nor negative). Teens 
that use social media report that it makes them 
feel more connected to their friends and family. 
Hill Holiday found that 71% of 18 to 24 year olds 

Frequency of social media use 
among 13-17 year olds 

Almost constantly

Hourly

Daily (less than hourly)

Weekly (or less)

Don’t use social media

16%

27%

30%

8%

19%

Source: Common Sense Media and GfK; Survey Name: Social
Media, Social Life: Teens Reveal Their Experiences; Gen Z
Ages: 13-17; Sample Size: 1,141; Date: March and April 
2018.

According to Google’s August 
2016 survey just over 50% of 
teens age 13 to 17 say they 
spend three or more hours on 
social media per day. 

Constant

Source: Google and Ipsos; Survey Name: Generation Z:
New insights into the mobile-first mindset of teens;
Gen Z Ages: 13-17; Sample Size: 2,013 (Total for 13-34);
Date: August 2016.
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felt that social media has a positive impact on their 
friendships and 61% said it has a positive impact 
on their self-confidence. The positive and negative 
effects of social media are discussed in more detail 
later in this report.

It is also clear that social media is an important 
part of Gen Z purchasing behavior. According to 
The Research’s November 2018 survey in conjunc-
tion with the National Opinion Research Center 
(NORC), 25% of 13 to 17 year olds said they had 
made a purchase in the previous 14 days be-
cause they saw an advertisement on social media. 
Criteo’s 2017 Shopper Story showed that about 
63% of Gen Z ages 16 to 24 report social media 
had an influence on a purchase decision, while Hill 
Holiday found that 43% of 18 to 24 year olds had 
made a purchase via social media.

However, regardless of the perceived impact of 
social media, taking a “social media break” is a 
popular getaway for youth. According to the AP 
and NORC survey, 58% of teens aged 13 to 17 
have taken at break from at least one social media 
platform. Many teens have taken multiple breaks: 
60% of those taking at least one break have ac-
tually taken three or more. Half of teens say their 
break was a week or longer. Hill Holiday found that 
the same percentage, 58%, of 18 to 24 year olds 
were either taking a social media break or quiting 
permanently. Social media breaks are examined in 
depth later in this report.

The spread of inaccurate news information via 
social media (“fake news”) has also been widely 
reported and was hurled into the public conscious-
ness during the 2016 U.S. presidential race. The 
spread of fake new is all the more worrisome for 
youth given the popularity of social media as a 
news source. Nearly 50% of teens aged 13 to 18 
say they often use social media as a news source, 
according to a 2017 report by Common Sense Me-
dia. And almost 6 in 10 teens believe they shared 
an inaccurate story or are unsure if they shared 
one.

The prevalence of fake news today depends on 

the platform. In January of 2019 three researchers 
-- Hunt Allcott, Matthew Gentzkow, and Chuan 
Yu -- released a working paper that examined the 
diffusion of more than 9,500 fake news stories 
on Facebook and Twitter between January 2015 
and July 2018. While interactions with fake news 
content on Facebook declined after 2016, Twitter 
interactions continued to increase. The detection 
and influence of fake news continues to be a pop-
ular area of research. The topic of news and Gen Z 
is handled in depth later in this report.

Privacy has also been at the forefront of social 
media headlines in recent years as concerns mount 
over strangers having potentially broad access to 
one’s personal data. The American Consumer Satis-
faction Index has measured consumer satisfaction 
with social media privacy since 2015. Between 
2015 and 2018 overall customer satisfaction with 
social media privacy dropped from 77 to 71 (on a 
100-point scale). Mark Zuckerberg, head of Face-
book, was called to testify at a congressional hear-
ing in August of 2018 largely around data privacy 
and security. In response to growing privacy con-
cerns Zuckerberg laid out a new privacy-focused 
vision for the company in a March 6th 2019 post.

Data indicates that Gen Z is relatively unconcerned 
with privacy when it comes to social media. A 
2016 survey by Deloitte found that Gen Z was 
the most likely of all the generations to take priva-
cy-forward actions like changing privacy settings. 
However, this still represented a minority; the most 
common action was adjusting privacy settings on 
a cell phone, but only a third of Gen Z took this 
action. Marketing agency Kantar Millward Brown 
found that only about half of U.S. Gen Z youth 
ages 16 to 19 were careful about what they shared 
on social media. In Hill Holiday’s December 2017 
survey of 18 to 24 year olds just over one fifth 
(22%) said they took a break from social media due 
to wanting more privacy (compared to, for exam-
ple, 41% taking a break because they felt they 
wasted too much time).

A quick aside on gamification

Definitions differ, but generally gamification re-
fers to improving desired customer behaviors and 
engagement by using the game mechanics com-
monly found in video and online games. Some 
gamification techniques are simply a recasting of 
standard design best practices articulated in a way 
that better speaks to non-designers. For example, 
Fiserv, a company that creates financial bill pay 
solutions, used high-level design concepts from 
Angry Birds to improve its online banking solutions. 
The company noticed that the beginning stages of 
the game Angry Birds restricted game manipulation 
to a single type of bird in pursuit of a single goal. 
Fiserv used this paired down notion of information 
presentation to simplify their online bill payment 
offering, CheckFree RXP. The company also intro-
duced a progress bar to online bill pay, a popular 
feature in many game settings. Both reforms may 
have taken cues from video games, but both are 
also design principles in practice for decades. Jakob 
Nielsen’s 10 Usability Principles, a seminal writing 
on usability heuristics first outlined in 1993, would 
map the former reform to “aesthetic and minimalist 
design” while the later would fall under “visibility of 
system status.”

Other gamification techniques are more literal 
translations of gaming elements and are adopted 
as a core element of business strategy.  These in-
clude badges, levels, leaderboards, time limits, user 
achievement statistics, and maps of various kinds. 
Interesting research has been conducted on gami-
fication elements. We particularly like the work on 
Stack Exchange badges. “Gamifying with badges” in 
the Internet journal First Monday is a good intro-
duction to this work, but Stack Exchange badges 
are well studied.

Streaks are another popular gamification element. 
The NBA Jam franchise has perhaps the most 
famous in-game streak with its commentator’s 
ecstatic “He’s on fire!” proclamation that occurs 
when a player hits three consecutive shots (the 
ball explodes into fire as it passes through the net). 
Streaks have been incorporated in a number of 
settings. Math puzzle site Brilliant.com has a tra-

ditional streak motivation system and occasionally 
sends email reminders to “Keep the streak alive” 
and encourages streaks with emails that include a 
new puzzle that can be answered from within the 
email.

Streaks have also been adopted in recent years 
by social media platforms, most notably Snap-
chat. Users accrue streaks as they communicate 
daily with friends over a period of time. However, 
some teens cite keeping up streaks as a significant 
source of stress. One user, however, reported be-
ing happy to have his 159-day streak end.

What Snapchat streaks look like in the wild.
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Posting

Your accomplishments
51%

Your dating life
22%

Your family
46%

Your political beliefs
10%

Personal problems you’re having
13%

Your religious beliefs
11%

Your emotions and feelings
36%

None of these
29%

Videos you’ve created

Things that only your
closest friends would
understand

Selfies

Things you want
to go viral

Updates on where 
you are or what
you’re doing

How often teens age 13 to 17 report posting 
the following types of content. 

How often teens age 13 to 17 post about the following topics. 

Often

Rarely

Sometimes

Never 

No response

Source (both sections): Pew Research 
Center and the National Opinion 
Research Center (NORC); Survey 
Name: Teens’ Social Media Habits 
and Experiences 2018; Gen Z Ages: 
13-17; Sample Size: 743; Date: 
March and April 2018
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Stranger
Stranger danger isn’t a concern for 
teens, 65% of 13 to 17 year olds say 
they have had real life interactions 
with friends they met online.
Source: Awesomeness in conjunction with Trendera;
Survey Name: Gen Z: Leaders of the Mobile Social
Movement; Gen Z Ages: 13-17; Sample Size: 1,000;
Date: July 2017.
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Communication with friends and family

Finding information/news/current events

Meeting people with similar interests

Happiness, entertainment, convenience

Self-expression

Getting support

Learning new things

Other

Why is social media positive?
Among the 31% of 13 to 17 year olds that said social media has a mostly positive effect.

Bullying/people being mean/spreading rumors

Harms relationships/not enough in-person
communication

Gevies teens an unrealistic picture of others’ lives

Distracted or addicted to devices

Peer pressure/teens too easily influenced

Causes psychological issues

Drama

Other

Why is social media negative?
Among the 24% of 13 to 17 year olds that said social media has a mostly negative effect.

40%

16%

15%

9%

7%

5%

4%

6%

27%

17%

15%

14%

12%

4%

3%

12%
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Source: Pew Research Center and the National Opinion Research Center (NORC); Survey Name: Teens, Social Media and Technol-
ogy 2018; Gen Z Ages: 13-17; Sample Size: 743; Date: March and April 2018.

69%
Of teens age 13 to 19 say 
they show their true selves 
on social media

61%
Of teens age 13 to 19 try 
to present the best possi-
ble version of their lives on 
social media

58%
Of teens age 13 to 19 say 
it’s easier to be themselves 
online than it is in the real 
world

72%
Of teens age 13 to 17 be-
lieve their social media 
profiles reflect who they 
really are

Source (72%): Awesomeness in conjunction with Trendera; 
Survey Name: Gen Z: Leaders of the Mobile Social Move-
ment; Gen Z Ages: 13-17; Sample Size: 1,000; Date: July 
2017. Source (69%, 61%, 58%): Awesomeness and Trendera; 
Survey Name: Gen Z: The Audience You Can’t Ignore; Gen Z 
Ages: 13-19; Sample Size: 1,504; Date: March 2017.
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Percentage of 18 to 24 year-old teens that said social media makes 
them feel...

Negative

Like they were
missing out

22%
Insecure

29%
Like they or others
are too distracted

72%

The overall self-reported effect of social media is mostly positive. In Hill 
Holiday’s survey of 18 to 24 year olds, 68% report that social media 
sometimes makes them feel sad, anxious, or depressed. However, 62% 
report that it’s had an overall positive impact on their happiness. Re-
sults from surveys of 13 to 17 year olds are even more positive, with 
teens reporting some specific negative aspects of social media, but 
overall finding that it improves their lives and keeps them closer to 
friends and family.
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Source: Hill Holiday; Survey Name: Meet Gen Z: 
The Social Generation; Gen Z Ages: 18-24; 
Sample Size: 1,000; Date: December 2017.

Source: Common Sense Media using GfK’s KnowledgePanel; Survey Name: Social Media, Social Life; Gen Z Ages: 13-17; Sample 
Size: 1,141; Date: March and April 2018.

Feelings on social media by Social-Emotional Well-Being (SEWB)

Worse about your 
own life

Overwhelmed 
because of all the 
drama

Pressure to post 
content that will get 
lots of comments or 
likes

Pressure to only post 
content that makes 
you look good to 
others

Social media-using teens age 13 to 17 responses 
to whether social media makes them feel...

A lot

A little

Not at all

Low-SEWB

High-SEWB

70%

29%

Sometimes feel 
left out or exclud-
ed when using 
social media 

43%

13%

Have deleted social 
media posts 
because they got 
too few “likes”

43%

11%

Feel bad about 
themselves if no 
one comments on 
or likes their posts

35%

5%

Have ever been
cyberbullied 

Common Sense Media and GfK’s 2018 survey of 13 to 17 year olds included a social-emotional well-being 
(SEWB) scale that was later correlated with feelings on social media. The scale is comprised of 11 state-
ments, each of which asked the respondent to rate the statement on a scale from “a lot” like them to “not at 
all” like them. Sample statements include “There are lots of things I can do well,” “I’m happy with my life,” and 
“I’m lonely.” The results below demonstrate that the negative aspects of social media are especially difficult 
for youth with low SEWB. Low-SEWB youth are also more likely than the total 13 to 17 year-old population 
to say that social media makes them feel more lonely (13% vs. 3%), depressed (11% vs. 3%), and worse 
about themselves (15% vs. 4%). Still, a higher percentage of low-SEWB youth say that in fact social media 
makes them fell less, not more, lonely (39% vs. 13%) or depressed (29% vs. 11%), and 22% say social media 
makes them feel better about themselves as oppose to 15% that say it makes them feel worse.

4%

22%

73%

13%

34%

53%

13%

26%

60%

15%

29%

55%

Find more at www.theresear.ch

https://genz.hhcc.com/hubfs/Gen%20Z%20-%20The%20Social%20Generation%20%7C%20Hill%20Holliday-4.pdf?submissionGuid=e1937055-9a4a-400f-a5ab-f910a8b6fdbb
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Positive

Source: Pew Research Center and NORC; Survey Name: Teens’ Social Media Habits and Experiences 2018; Gen Z Ages: 13-17; 
Sample Size: 743; Date: March and April 2018.

Source: Common Sense Media and GfK; Survey Name: Social Media, Social Life; Gen Z Ages: 13-17; Sample Size: 1,141; Date: 
March and April 2018.

Social media-using teens age 13 to 17 were asked to choose between 
two contrasting words related to their feelings about social media

Social media-using teens age 13 to 17 were asked if social media makes 
them feel...

In the Pew Research Center 2018 survey conducted by the National Opinion Research Center (NORC), 
youth ages 13 to 17 were given different pairs of contrasting words and asked to select the one that most 
closely matches how they felt when using social media (even if neither word exactly matched their feelings).

Common Sense Media and GfK’s 2018 survey of 13 to 17 year olds found that overall Gen Z youth have 
more positive feelings and fewer negative feelings about social media.

Popular Confident Good about
yourself

Anxious Lonely

0%

Depressed

0%

20%

20%

More

Less

Positive Feelings Negative Feelings

Positive Feelings Negative Feelings

100% 70% 0% 100%30%

Authentic

Confident

Outgoing

Included Excluded

Reserved

Insecure

Fake

Find more at www.theresear.ch

A lot

Some

Only a littleNot at all

No response

Interact with people from differ-
ent backgrounds and experiences

A lot

Some

Only a littleNot at all

No response

Find different points of view

10%

20%

30%

40%

50%

0%

Key
A lot

Some

Only a littleNot at all

No response

Find trustworthy information

Source: Pew Research Center and NORC (both questions); Survey Name: Teens’ Social Media Habits and Experiences 2018; Gen 
Z Ages: 13-17; Sample Size: 743; Date: March and April 2018.

More in touch with 
your friend’s feelings

Like you have a place 
where you can show 
your creative side

More connected to 
what’s going on in 
your friends’ lives

Like you have people 
who can support you 
through tough times

Social media-using teens age 13 to 17 were 
asked if social media makes them feel...

Social media-using teens age 13 to 17 report social media helps people 
their age...

A lot

A little

Not at all

25%

46%

28% 29%

45%

26%

38%
46%

16%

26%

44%

29%

A lot

Some

Only a littleNot at all

No response

Show their support for causes or 
issues
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Connected to my friends

More informed

Connected to my family

Supported

Like I always need to show the best
version of myself

Overloaded with information

Like I am missing out

Overwhelmed

Alone

Some other way

Percentage of teens age 13 to 17 responding to, “How does social media
make you feel?”

75%

48%

40%

19%

14%

10%

9%

8%

4%

7%

Source: Associated Press and the National Opinion Research Center (NORC); Survey Name: Teens are Taking Breaks from Social 
Media; Gen Z Ages: 13-17; Sample Size: 737; Date: December 2016.
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58%
of 13 to 17 year olds say it’s 
important for people their 
age to be popular on social 
media

82%
Of 13 to 17 year olds say 
their experiences on social 
media make them feel 
good about themselves

66%
Of 18 to 24 year olds say 
social media makes it easier 
to connect with people

61%
Of 13 to 19 year olds be-
lieve they can tell whether 
they would like someone 
based on their social media 
account

Source (82%, 58%): Awesomeness in conjunction with Trendera; Survey Name: GenZ: Leaders of the Mobile Social Movement; 
Gen Z Ages: 13-17; Sample Size: 1,000; Date: July 2017. Source (66%): Hill Holiday; Survey Name: Meet Gen Z: The Social 
Generation; Gen Z Ages: 18-24; Sample Size: 1,000; Date: December 2017. Source (61%): Awesomeness in conjunction with 
Trendera; Survey Name: Gen Z: The Audience You Can’t Ignore; Gen Z Ages: 13-19; Sample Size: 1,504; Date: March 2017.
Find more at www.theresear.ch
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Privacy

Youth that used social media as a news
source “yesterday”

10-12 (Tweens): 16%

13-18 (Teens): 49%

Youth that said they “often” use social media
as a news source

10-12 (Tweens): 20%

13-18 (Teens): 47%

Youth that said they “prefer” to use social
media as a news source

10-12 (Tweens): 13%

13-18 (Teens): 34%

Percentage of Gen Z who take common privacy-forward actions (Gen Z 
was the most likely of all generations to take these actions).

News
Overall, 90% of youth age 10 to 18 say they use social-networking sites 
to get news or news headlines (83% for tweens and 94% for teens).

Youth ages 10 to 18 who say they pay attention to 
the source of news stores from social media

A lot of
attention (22%)

Some attention (47%)

Very little
attention (21%)

No attention (10%)

Adjusted privacy settings 
on my mobile phone

33%
Adjusted privacy settings 
on social media

26%
Provided fake information 
to companies

19%
Source: Deloitte and SSI; Survey Name: To Share or not to share; Gen Z Ages: Unknown; Sample Size: 301; Date: 2016.

Find more at www.theresear.ch

Source: Common Sense Media using SSRS Probability Panel; 
Survey Name: News and America’s Kids; Gen Z Ages: 10-18 
(10-12, n=261; 13-15, n=272; 16-18, n=320); Sample Size: 
853; Date: January 2017.
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Followers
According to a Google and Ipsos 
survey, 53% of teens between 
13 and 17 agreed with the 
statement, “The number of fol-
lowers/subscribers I have on my 
social channels is important to 
me.” 
Source: Google and Ipsos; Survey Name: Generation Z: 
New insights into the mobile-first mindset of teens; 
Gen Z Ages: 13-17; Sample Size: 2,013 (Total for 
13-34); Date: August 2016.
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10%

20%

30%

40%

50%

0%

Key

Source: Pew Research Center and NORC; Survey 
Name: Teens’ Social Media Habits and Experienc-
es 2018; Gen Z Ages: 13-17; Sample Size: 743; 
Date: March and April 2018.

14%

Often

40%

Rarely

14%

Never

31%

Sometimes

Unfollow

They create too much drama

Social media-using teens age 
13 to 17 responses to whether 
they unfriend or unfollow 
people on social media, and if 
so why.

Social media-using teens age 13 to 
17 responses to whether they do 
each of the following activities.

78%

They act differently online than they
do offline

43%

They post political views you disagree
with

22%

Another reason
5%

They bully you or others
52%

They post too much or too often
54%

Find more at www.theresear.ch

Organize your feed to only see 
certain types of content

Often Rarely

Sometimes

Never

Delete or restrict access to things 
you post because you are concerned 
they could negatively impact you 
later in life

Often Rarely

Sometimes

Never

Delete or restrict access to things 
you post because you don’t want 
your parents to see them

Often Rarely

Sometimes

Never

https://www.pewinternet.org/2018/11/28/teens-social-media-habits-and-experiences/
https://storage.googleapis.com/think/docs/GenZ_Insights_All_teens.pdf
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Social Media Breaks Associated Press and NORC; American Teens are Taking Breaks from Social Media, December 2016

Of Generation Z ages 13-17 have taken a social media break
58%

http://apnorc.org/news-media/Pages/AP-NORC-poll-Most-teens-have-taken-social-media-break.aspx


58%
35%

Yes

 No

Have you ever taken a 
break from social media?

23%
68%

Yes

 No

If “No,” have you ever 
wanted to take a break?

Laura Marques
Unsplash: @lamarqfoto

Percentage of teens age 13 to 17 that have either taken, or wanted to
take, a break from social media. 

Find more at www.theresear.ch

Source (both pages): Associated Press and the National Opinion Research Center (NORC); Survey Name: Teens are Taking Breaks 
from Social Media; Gen Z Ages: 13-17; Sample Size: 790; Date: December 2016.

Yes No

One

Two

Three or more

18%

22%

60%

Bruce Mars
Unsplash: @brucemars

38% 62%

How many breaks have you taken?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Did you check in while on break?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Find more at www.theresear.ch

Source (both charts): Associated Press and the 
National Opinion Research Center (NORC); 
Survey Name: Teens are Taking Breaks from 
Social Media; Gen Z Ages: 13-17; Sample Size: 
790; Date: December 2016.
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My parents took my phone

It was getting in the way of school
work or other things I needed to do

I was tired of the conflict and drama

I was tired of having to keep up with
everything posted to the platform

My phone was lost/stolen/broken

I wanted to get away from a former
friend, ex-boyfriend or girlfriend

Loss of connectivity due to camp
or vacation

I’m tired of it, it’s stupid, or got bored

My friends left the platform

I was being bullied or harassed

Some other reason

38%

38%

24%

20%

17%

5%

4%

4%

3%

3%

10%

Why did you take a break?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Find more at www.theresear.ch

Source (both pages): Associated Press and the National Opinion Research Center (NORC); Survey Name: Teens are Taking Breaks 
from Social Media; Gen Z Ages: 13-17; Sample Size: 790; Date: December 2016.

Yiran Ding
Unsplash: @yiranding

When asked how many social media platforms they 
chose to leave while on break the plurality of teens 
(44%) indicated they left every social media platform 
they use. About a fifth teens (19%) said they chose to 
leave a single platform, while another fifth (18%) chose 
to leave two platforms. Only 12% of teens indicated 
they left three platforms and a mere 4% chose to leave 
four platforms.

All

Find more at www.theresear.ch

Source: Associated Press and the National Opinion Research 
Center (NORC); Survey Name: Teens are Taking Breaks from 
Social Media; Gen Z Ages: 13-17; Sample Size: 790; Date: 
December 2016.
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Like I had more time to do other things

Glad that I had my break

Relieved

Anxious that I was missing out

Like I wanted to get back on as soon as possible

Less connected to news and information

More connected to people who are important to me

Less connected to people who are important to me

Like I wanted to stay off longer

More connected to news and information

38%

32%

29%

25%

23%

21%

19%

19%

11%

5%

How did you feel during break?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Nothing was really different

I visited the platform less often than before

I posted less

I was more careful about what I shared

I reduced the number of people I followed, who
followed me, or who I was friends with

I never went back on some or all of the platforms

I posted more

53%

19%

17%

13%

10%

7%

4%

What was it like when you went back?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Find more at www.theresear.ch

Source (both pages): Associated Press and the National Opinion Research Center (NORC); Survey Name: Teens are Taking Breaks 
from Social Media; Gen Z Ages: 13-17; Sample Size: 790; Date: December 2016.
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Less than a day

1-3 days

4-7 days

7-10 days

10-14 days

14+ days 10%

20%

30%

0%

KeyAlmost a third of teens (29%) took 
a social media break of two weeks 
or longer. About half of teens (53%) 
took a break of a week or less with 
1-3 days being the most popular 
short-term break. Although a break 
of a day or less hardly seems worth 
classifying as a break at all, 10% of 
teens who reported taking a break 
actually took one of these micro 
social media vacations. Of all the 
individual responses, taking a break 
of 10 to 14 days was the least 
popular with just 6% of teens 
reporting a break of that length.

How long was the break?
Among the 58% of 13 to 17 year olds that said they had taken a break.

Find more at www.theresear.ch
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My friends are there

I don’t want to miss out on what’s going on

It’s how I find out what’s happening in my
friends’ lives

It’s how I find out what’s happening in the world

I need to use it for extracurricular activities

I need to be there for school

I’m addicted

Some other reason

59%

56%

52%

44%

22%

21%

7%

3%

Why haven’t you taken a break?
Among the 8% of teens that said they wanted to take a break, but haven’t.

My friends are there

It’s how I find out what’s happening in my friends’
lives

I don’t want to miss out on what’s going on

It’s how I find out what’s happening in the world

I need to use it for extracurricular activities

I need to be there for school

I don’t use it much

Some other reason

73%

53%

48%

48%

17%

12%

1%

3%

Why haven’t you felt the need to take a break?
Among the 26% of teens that said they have never taken a break and have never wanted to.

Source (both pages): Associated Press and the National Opinion Research Center (NORC); Survey Name: Teens are Taking Breaks 
from Social Media; Gen Z Ages: 13-17; Sample Size: 790; Date: December 2016.
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Why are you considering quitting social media?

Wasting too much time on it

There was too much negativity

Not using it very often

Not interested in the content

Wanted more privacy

Too much pressure to get attention

Got too commercialized

Made me feel bad about myself

41%

35%

31%

26%

22%

18%

18%

17%

Source: Hill Holiday; Survey Name: Meet Gen Z: The Social Generation; Gen Z Ages: 18-24; Sample Size: 1,000; Date:
December 2017.

64% 34%
Taking a break from 
social media

Quitting social media 
permanently

Percentage of Gen Z ages 18 to 24 that say they are either taking a 
social media break or quitting permanently.
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